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Digital Life

milestones

From Website & Online Solutions to
Digital Management Team

we are new digital group consultancy & management brand former a.ha!
website solutions team found in 2003. now we provide digital marketing
strategy and online execution. we analyze your objective and goals for create
digital strategic plan, then we push all execute channels or tactics to keep
goal success with realistic measurements. with professional team and our
experience in digital more than 16 years, we hope that have occurred to
consult and lead online success to your business goals.
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8th Years Experience

Visit Our Website :

absolute website solutions

www.aha.co.th
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Years Experience i
In Online Solutions

Since 2000
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Digital Team

Planning & Execution

“J‘_
S
Digital Project
Management |
j— <t \\ \

Experience & Skill :-

+ Digital Business Consultant

+ Digital Platform Strategy

+ Digital Creative Planner

» Web Strategic Planner

» Production Team Director

« UX - User Experience Designer y J
» Ul - User Interface Designer A 4 : Narongrit Uppaklin (Nidd)
+ Project Manager 4 @ Exclusive Director & Founder

* Website Solutions Planner
* Web Designer
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Digital Team
Management

Digital Creative
Production Team

Scale

40

 Design Structure
 Culture
 Recruit/Hunt

* Build

» Develop

« Management

« Maintenance
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B HENG ADYIM
AT sy [LEASING YOUR DIGITAL PARTNER
alh EI Working as a partner to help any business
u

to accomplish goal by using
absolute website solutions effective digital solutions.
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Online Brand Online Succ
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Digital Consultant <l . :
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« Digital Marketing Consultant

» Google Adwords / Retarget Marketing Planning & Consult
« Web Strategy & Consult (Desktop/Mobile)

» Facebook / Youtube / IG / Line / Planning & Consult

« Content Analysis & Planfifig & Consult

« On & Offline Branding GORAsult
* New Project Online
* Measurement & An
» Report & Optimize

Brand Communication CR“M I CK

& Media Planning

i

1 @
PROTOTYPZ"

b/

Digital Strategy
Media Publisher Web Ul Front End

Developer

Online Strategic
& Media Planning



Digital Management Solutions

Consultant

+ Digital Strategic Plan

+ Digital Marketing Plan
 Digital Platform & Framework
+ Brand Analysis & Positioning
+ Marketing Research

« Budget Plan

* Measurement

» Digital Team & Culture

greyscale

Academy

The Art of Web Strategy

PM 101 Digital Team & Project
Execution

The Fundamental of Creative
Web Design Business

Craft Web Design & Ul

The Fundamental of UX in
Digital Creative (User Centric
Concept)

Consultant

Management

+ Digital Strategic Plan

+ Digital Marketing Plan
 Digital Platform & Framework
« Brand Analysis & Positioning
+ Marketing Research

« Budget Plan

* Measurement

+ Digital Team & Culture

digital management solutions



N

nobody perfect but everybody couldn't stop in digital world,
and every minute it's opportunity to

SUCCESS

ot black or white, it’s @grey

greyscale . digital management solutions



User Lifestyle & Attitude
Perception of pain & impact to life

Decision making process

User purchasing criteria

User awareness of brands

User consumptions behaviors

User experience of brands

Product Blind Test (favor, smell, color)

Product concept test

Brand Image & Personality (Package) Spectrum exercise
Ideal User Image

Communications channels

greyscale . academy
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Web Strategic Plannin
Coaching & C%gsultant 9

5 Feb. 2018 17.30-20.00 am

Digital Consult SME

Planning

n

. Google Ana ly Meas
Half Day Web Strategic Planning SN -
g,’ Private Group Coaching & Consultant 206,000.~
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Digital Team
Coaching

Planning

« Team Work Mind Set

« Brand & Culture

+ Digital Creative Design Work Shop
+ Digital Project Management

« Web Strategy

* Role Coaching




Digital Jleam
Coaching =

& Planning

» Team Work Mind Set
» Brand & Culture

« Digital Creative Design Work Shop
+ Digital Project Management
» Web Strategy

+ Role Coaching

X ¥ > . digital management solutions
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Digital

—Xecutive Summary

Data Analysis

Sale Summary Report
Mon 20/8/1 9 16:30 Group Clients : Pending High : Cancel :
Order : 5y
' 18,483,217 6,124,789
G-TMS
Pending High : 6,127,822 19,478,126
P-EMS
34!432, 1 27 5,149,475 11,254,466
Cancel: Target GP Success P-TL
57,129,086 87.02 812 7832 3246178 7.225 266
Producits : Sale Team : G-TS
1,254,469 942,645
S-EL
9124,245 042,625
S-EMS
885,012 13,425,624
H-BEAM 150 x 150 PLs
12,014,789 Zone 1 23,245 478 925,689 7,288,899
H-BEAM 400x400 Zone—2 12,014,789 G-ES
8,458,253
WIDE FLANGE 250x 175 ~ Zone—3 195,473,211 416,687 125 256
4,457,456 Zone—4 4,145,558
DB32 [SD30] 12 M. G-TML
2oz, 420 328,698 745,287

RSteel

Target

20.18

32.10

40.56

78.02

14.25

58.23

23.11

47.97

36.48

7812

el
GP %

248

321

1.23

524

1.56

3.58

6.78

842

10.25

1211

Report

Success

64.32

94.72

72.83

5424

23.85

25.25

47.06

28.58

9763

Products Price Overview Report

Mon 20/8/19 16:50

H-BEAM

300
B 150x 150
M 175x175 W
B 200 x 200
B 250 x 250 /\J\f_/ =
B 300x300 =
B 350 x 350
200
B 400 x 400 Jun Jul Aug Sep
WIDE FLANGE DB 6 x 12M. SD40
B 150X75 A
150 X 100 [
- v
B 200X100
Clients Summary Report
Mon 20/8/19 16:50
18,483,217
P-TL 08/19 12119
Sri Trang Group E———;
|
12,568,145 25,000,000
18,483,217
P-CMS 08/19 12/19

Westcoast Engineering Iy D —
s

12,568,145 25,000,000

18,483,217 —
[PHEL 08/19 greyscale  qp/19
ARV Offshore = : [
| L
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Digital Strategy Build

F ra m eWO rk Focus nglivoyaia:inAlulaguinuig I1sn
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Quality ACUNTWVOINNSEAIUOUANUATY:

|ﬁm7uTuTovo\]@nﬁ'1 (Core Value)

Business Analysis
Objective & Goal

Digital Strategy Platform
Eco System (Future)
Digital Planning

Digital Execution

Growth nagnsiunmisisulnvedssie end
KNAINJogNIKTOBU

Sustain signowdisu ia:unasy

FAinwn asna:nMuANANNVaIWUIUTAASUSDUAUNNDRA
Research& Team Brand System Marketin
Development 9
Research & analysis Development Core Value Smart Experience Smart Brand
JIAS:A D98 WrunnUTAD AYKISzUsIoNU nouauoy WIDVNANVIA
AJTUWSOU IWuYaA Us:aumsailgq | Wun )
lususivoulau
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The Fundamental of

Creative
eb Design

Business

Seminar Course # 1
Sat. 18 February 2017

@Wolf Co-Working Space greyscac



.’ : A :
Business

t Seminar Course & Mini Work Shop

o A -

Sat 18 February 2017
Wolf Co-Working Space
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Website
Execution

Project & Team
Management

2 Days Seminar &
Workshop Course

greyscale Wed. 31 May 2017

“96.@! ) Thu. “2017
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piatiorm Framework

Digital Strateqe

SANSIRI

ESCAPE

HUAHIN

luoARIia:nanNN1siuN1soINagnsnvnoaiwanwosy

Digital Strategy Platform

Principles & Framework
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Digital
Creative

Production

unique online strategy
for user experience

Digital Digital
Content Marketmg

Strategies Growth Hacking
Tactics

creating and accurate a process of rapid

relevant and valuable experimentation across

content marketing channels

and product development

As same service In difference solutions to

the better results

Cognsult &

Management
Solutions

a digital planning &
execution driven
management

aaaaaa

chiangmai



Digital

Creative unigue online Strategy & Flexible Execution

Production

*
I+

G

Web Strategy

Solutions

Mobile
Web Site/Apps

Platform

VDO Content
Valuable

Creative Production

Start up
Planning

Prototype & Team Setup

E-commerce &
Market Place

Business Model
Solutions

Competitor Analysis / Web Strategic Planning / Benchmark
User Experience Design / Website Development
Conversion Tactics / Measurement & Optimize

Competitor Analysis / Web Strategic Planning / Benchmark
User Experience Design / Mobile Adaptive Solutions
Usability Testing / Conversion Tactics / Measurement & Optimize

Content Strategic Planning / Benchmark / Story Line
Key Communication / Story Board / Production Planning
VDO Production / Editing & Effect / Launch Online

Business Strategy / Goal Setting / Product Design / User Interview
UX Design / Prototype / Execution Plan
Development / Team Set up

Business Strategy / Goal Setting / Product Design / User Interview
UX Design / Prototype / Execution Plan
Development / Team Set up

greEa le

digrtat

chiangmai



Web Strategy

aswidulssinlnwaaws

* Lead Target Audience

« Communication Strategy

User Strategic Flow P’ Q/
«  Customer Experience \,

« Brand Perception M
 Engage & Convert

* Measurement & Analysis
»  Optimization

* Reach Goal

Narongrit Uppaklin (Nidd)
Exclusive Director & Founder

greyscale

digital management solutions



Web Strategic

Creative

Gimmick Miaglaf
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Strategy
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Content
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UX Strategy
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UX Flow
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Conversion
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TUMoUNISHNIUEUINSTIUATUNIW f"
Web Strateqy |

Business > Digital » Web Strategic
Digital Analysis Platform Strategy Planning

Problem & Pain Point

fvu'lesatudasndsulseniiieaulantdgsaa

« fdu'ledaudiua e ldlse Tamiazlslilaunniin...

+ amnl Website finslaouiluidsuuiiada

« amnadnuau E-Commerce #3a Online Solutions 61199
Waandunauiiazain aneldane waztindasniolnutg

.« amnvinseainaaulatuliauidn welisasisudods

. flafiavingsAa Start Up anaduainuuazunulunised
1stam

. f1afinvingsAa Start Up fitduasnuuasuaulunisdoiys
LRALAY NAAUATLTUNNS

« agnn&s19 Content & uFuduainilu ilv aadus

«  gulaaununamuiinaa wafsuail3nuwugii

»

) @] » Website
Design & Develop
Find Your Solutions

%\ Research & Analysis

Jiareuliitiudeilaynuviase

Strategic Planning

NN uIansualailaymn

Tactics Execution Driven

Fanmsualautlamsiaiinisiuanene

Measurable & Optimization

ARMUNR Usztiiunan1svineu wasliuilge

©® W @

» Content Design
& communication

greyscale
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greyscale

I/
(D!
Narongrit Uppaklin (Nidd)

Executive Director

ngnﬁ's'ﬁn'(umsaanuuu How to Creative
1DuUlsaAntisn Az  Your Home Page?

Nn1o0ddneonvoy

craﬂ Web Designer

Web Graphic Design & Ul UI/UX Designer

to The Way of luarsaBws=AuINIKLA

Pixel Perfect ISousdnans Craft

—_—
UIASYIU 2 IntionUANAKUNY
User Interface User Experience Customer Experience
UADUBAIU a: noulang nSomoUdudIrd asuus=aunmsnildinavunULISIU
oumsThu Msidoun AWABIMSVaINaUITHLNY lus=auintionuAAKLNY
Inuzautus:Aunolu (23]
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Technology

Change
Users

‘
Behavior iNAlUlagiJagull..ni

-4 ~, ‘
| * wnmnssuivasuly
Scenario . amwno.*aumsﬁ?ﬁ

. * Ussaumsniidasulu o Y =g
Experience & g g ar
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World of

Digital Content

World of

Digital Solutions

Digital markets adopt different personalities as they evolve, shaped

not just by the availability of connected devices but also by the
attitudes towards them.

greyscale



Website

can't Standalone




Suild

Digital services
NOot websites




Digital Marketing

Strategies

Customer Journey Mapping

UNDERSTANDING HOW YOUR CUSTOMER INTERACTS
WITH YOUR BRAND

The modern customer journey is complex. So it’s important to focus on the key moments that can help inspire people to
buy your product or service. We analyzed how different marketing channels affect online purchase decisions.
What are the most important moments along the journey for your customers?

Customer Journey o

‘‘‘‘‘‘‘
aaaaaaa



Contents is king

User Experience .
Customer Experience is Queen

Facebook Google Line are Bible

Growth Tactic _
Measurement & Analysis

Think First Strategic Principle Personalize
& Mobile Responsive Web Design is not enough

Website cannot stand alone
t's change to Digital Network Contents.

Online PR / Content Marketing
are Brand Sustainable

Bl EEBREDNE




Digital s se L Lt TR
Cogntent {:5’

Strategies - »

Brand & W»\'ﬂ—)r )
MErEong . iR They re- Rgehce
Communication Y “ b
N t&fd*@ Needs

Relevance

Creating and accurate relevant and valuable content with the intention of
changing or enhancing consumer behavior and make

Customer Experience

— greyscale
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Chiangmai Clients

HENG

R CANYON
WATER PARK
LEASING

Heng Leasing Grand Canyon Waterpark Hello Baby Thailand

Our Reterence

& Portfolio

2017 - 2020

THAILAND

BSI=.. §
@ AUTOSALES BRAIN CENTER

MG Chiangmai Hang Dong

Bangkok Clients

\&
The great some project of all clients we

proud to work more than 20 years VR Steel / PR Steel XTEP Thailand

If you would like to know how its
work or success,
please let’s us explain.
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The Grill & Caramelo
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Corporate Brand Strategy
» Creatives& UX Design

«— |nteractive Content Besign
«—Mobile Responsive

Online Site
https://grandcanyon-waterpark.com/

et : : 1DAUDSAO
A\ 2 . Wake Board

FASoryRe aA0 WA/ P e
S Adxentuce b Fun - WAV e
=
o - e ‘ e D, greyscale
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Digital Executions Plan suee BFY - BES

Video Present Landing Page Facebook Selling Ad Search Marketing
& Photo Website

¢ Camera x2

® GoPro ¢ Child Water Park ¢ Child Water Park * Google Adword

®* Drone ¢ Adventure ® Adventure

* Photo for Social Media * Promotion * Promotion

* Behind The Scene * English Language * English Language

® Edit / Score/ Color Grading

‘IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII.‘

[ n
= d@ouuian Idmlnd aunaulsuwery
. o 1ISTldniAunw tripadisor
: : B e s
"IIIIIIIIIIIIIIIII IIIIIIIIIIIIIIIIIII'. Et:ﬁ:osgnrz:y::o}P::;rbeYuursay FDI' more information, co t
MEE . st |
gndn. 565 or +66(63)-672-400
sell TraCking / Goal wuuWasudacandu :\)
Campaign Online
i A =
(RWAREUANIWYI Website / Line@ / Messenger / Call

Observe / Customer Interview greyscale




Grand Canyon Water Park

Faceb°°k Marketing 20%, Grand Canyon Water Park
Campaign } - Grand Canyon Water Park, Chiang Mai

Rages I iaVEl & iaaug | asand Experience the ultimate Adventure at giant

At the Grand Canyon Water Park, Chiang Mai. , =) 7=
: : water park. ALWAULAL

, The place is ready for everyone to
Video Engagement P ’ ’

w\ Grand Canyon Water Park

Grand Canyon Water Park
diaanuaun Kids Zone dwiuasiuyian
wangfsnatawsauvionaun ALN3ILAY

MESSENGER
Special Promotions inn [ PANSIUTIAY J

O i © Grand Canyon Water Park uazauaug

1 1.9 iU Ay
e 0 iy S Eaa ANMUAALIEY 296 TIEMST uAT 420 A9 - I i G e e g g
TilsTurduitauilssin@auil e asiinorn LUetrakoo! kachauau an

0%0 } anla UAGIAIUNAR
O 27

ANMUAALAU S

iy
greyscale

digital
strategy
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Video & Photo Shooting

&
“
x

' Kids Water Park & = " o

chiangmai




Video & Photo Shooting

digital
strategy

chiangmai




MINI T 7 Uan 7 1o [Bhe
CHICKEN / FISH/BEEF 180

THE GRILL & CARAMELO CAFE

JUMBO  iinismc o

CHEESE

Wﬂ .. e,
J o R T .
uluWsE SEAFO0D s 499
. .
L oo Lt

BINGSU

00y u:Uou-amaives 259

L]
THE GRAND CANYON :
.

.

Ld

Ra:INsuslAugau JulUBaIvasines

T idlo

2 8w
IASDVAUIBU

COLD

dusinan

THAI PAPAYA

PAPAYA SALAD / MIX FRIED 220

Vaonann:U

- FRIED RICE 3

CHOCOCAYON 159 MANGO CAYON 159 LAVA MACHA GREENTEALATTE 115 PAPAYA SALAD / MIX FRIED 150

greyscale

digital
strategy
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& Beverage

Video / Photo
Shooting




Food

& Beverage

Video / Photo
Shooting
.

‘ ’

-

greyscale | 1

digital
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Facebook Marketing Strategic Plan

PASSION DRIVES MG Chiangmai Hang Dong

Since 1924

Fanpage Chiangmai Overview
Online Content Analysis
Digital Key Strategic

Content Strategic Direction
Obijective & Goal KPI

aaaaaaa
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Summary Report & Goal KPI. FBAdBudget  Conversion  Cost

MG Chiangmai Hang Dong 16,289/ 56 / 290 S
1]

RB30a13$N0

Inbox M essage VUIVRIVELTA N 1Saiia

9 1 5 6 Tusivinou

Extender
3 4 2 0 2 ** 97U9U Prospect Hot A @ 8-10 AU
' ummary Result |
Like Page i 3::,";::3'::;:0
*  MSIOAIWE:NIALANDUSU ASIMUILU [MG3/ZS] .
5 OO 1 1 5 * Tud Negative Feed Back lla: MG fiogiluns:iannuauly & |

Reach Show Room Commented

2 0 I ( 1 O K *  SnussAunislusiunZs Wu HS / EV A e —

99 795 * WU Like Fanpage
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Creative Content

@

PASSION DRIVES
Snce 1924

n

hansanubuidhvoolaradotu

delusludumiautown: tasuavunusnunueg Atkanldus:ndawnnniy

MG Chiangmai Hang Dong

=

Dalku urooualsu

ToaiduBoudenmausyl uwuunlusin (Panoramic Sunroof) D

INTERIOR DESIGN

L

Jaaanani

iwWornuididiREvgANUUaDane AruSodulaldi&uTinnidumMo

ST

PERFORMANCE & SAFTY

PASSION DRIVES
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Creative Content MG Chiangmai Hang Dong
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(5. BRAIN CENTER

: MAILAND

BRAIN CENTER =

What is

Neurofeedback

Neurofeedback in a non- invasive or coercive , free drug
treatment for symptoms.

Neurofeedback How it Works

Neurofeedtack is a bran trairing by using balsnce Merapy 1 make brain leaming

Nowrofeodback Training
{Iinfervention)

3 ¥t o cowrte

Re-Evaluation

flu - 300s

Who we help with
Neurofeedback

Neurofeedback is a brain training by using balance therapy to make brain leaming by testing and challenge

Home Training
brain activities similar to body exercise

Neurofeedback An intrody

Servica al home or home training, We servico
anywhere n Asa

on 1o Home Training Features.

(2 Need Help & Closet Advisor ? e

Dute & Booking >

& 098 1920317

Client Reviews & Testimonials

Neuroteedback tranng

reg

Suphuttra Yanun

Discharge (Success goals)

Home Training
Neurofeedback

Service at home or home
training. We service
anywhere in Asia.

We have recommended this
course for absolutely solving
solution. Do not worry time
because client can choose and
manage schedule themselves.

Why Home
Training
Neurofeedback

Neurofeedback is a brain
training by using balance
therapy to make brain learning
by testing and challenge brain
activities similar to body
exercise.

Convenience

It's very convenient for the
client.

Miss
Suphuttra
Yanun

Occupational
therapist

& Neurofeedback
specialist

She graduated a B.A. Faculty of
associated medical science,
St Chi :
University.

Need Help &
Closet Advisor ?

Our Consultants Can Help You
Archieve Your Betler Experience

Date & Booking >
Ploase foel i

ContactUs A

098 192 0317
f O

greyscale

digital
strategy

chiangmai
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UI/UX Design Revamp e
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Client: VR STEEL Digital Brand Strategy

Online Site ey —-——
http:// . vrsteel
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Men - Training Shoes

Black

] ]
I rm e
Hugamssonouiiunsiladoalosanususiorniaudins XTEP

AouudAnssunIni na:msoonsuuifiuale

)\":7 WOMEN

Mem / Shoes / Training

Client : TGX SPORT
Online Site

http://www .xtepthailand.com

Digital Brand Strategy

« UI/UX Design

* Mobile Website Strategy

» E-Commerce Platform

* Multi Channel Order
Control

AECCSORIES

Q
(087="0N"" % /s
Fosm

REACTIVE . ) -
con L uillano N7z

younsnvauus:inAlng
L ¢

—AIR MEGA

T
Softpad

Professional for Sport Brands
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digital
strategy
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EVE'S MOVEMENT

s e S e

EVE'S

NNZVISUAUYIN ADIUSN

BIOMILD

EVE'S STORY PRODUCTS

EVE'S

FULL STORY
VIDEO

VIDEO

NEWS & EVENTS

ARTICLE HOW TO BUY SALE AGENT
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£r
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5 ©
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% >
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CEO STORY / DNA EVE'S CEO STORY / DNA EVE'S
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CEO STORY / DNA EVE'S

wasdwa

i powduna:gidarnuny

o

CEO STORY / DNA EVE'S

AISUAUIUSUADWE

Web Strategic Branding &
E-Commerce Platform

HORSE PLACENTA ESSENTIAL
SERUM
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digital
strategy
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@ Add Friends

CONTACTUS £

"Hello
%" B@by

HelloBaby Corporation Co.,Ltd

3 Heliobavy Thailand

greyscale
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Branding &
Digital Strateglc

Planning & Propose

December, 2019
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300 websites for all business line were build.

The great projects of all diients we pround to work within 7 years. If you would like to know how its work or success, please read more. EE
project in Our Show Case or set i their works in Our Portfolio

each
ER

Our Team Reference

& Portolio

2014 - 2016

The great some project of all clients we proud to work more than 16 years

If you would like to know how its work or success,
please let’s us explain.

Auderma




6.NMSE0
BUILDING A BETTER LIFE FOR ALL

— .

A s 1veoRnNANIA

6.msgW dihmussisuinnnsasoia:urnlasvaswasisallng
SuBUFUSAUNDMA BEWTAIMWIAASUINDS

| D .2ren, 01 /02m...

03 04 /0506

CH KARNCHANG

Corporate Brand Strategy

»  UX Design
* Interactive Content Design
*  Mobile Responsive

Client : CH-Karnchang
Agency: 1001click (www.1001click.com)

Online Site
http://www.ch-karnchang.co.th/


http://ch-karnchang.co.th/
http://ch-karnchang.co.th/
http://ch-karnchang.co.th/
http://ch-karnchang.co.th/
http://ch-karnchang.co.th/

7L KENZA] +662 6925080 —
CERAMICS —
A anAamudaua:lnsonis

100
o RENEA B

Kenzai Ceramics

Corporate Brand Strategy

UWSTUU e - UX Design

+ Interactive Content Design
Mobile Responsive

Client : Kenzai Ceramics
Agency : Biz Idea (www.bizidea.co.th)

greyscale

Online Site
http://kenzai.co.th

chiangmai
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Corporate Website Content Client: PD House
PD HOUSG UX Design Agency : 1001click (www.1001click.com) s

«  CMS for Functional Contents Base  Online Site e greyscale
«  Mobile Responsive http://www.pd.co.th ) By

st w2957 At gt Aasad ¢

chiangmai
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Green Resources
Public Company Limited

isaSumsiJaounad

aurAnvavNIsinuInogEvEu
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' . nsu SUOSGIUG_IK |
L) I
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GREEN

Client : Green Resources Plc.
barad) o — Agency: Bizldea
«” < “'\::/}1 (www.bizidea.co.th)

sadumsiaeunasd '
aunARVaINMSIAUInOEWEEU Corporate IR Strategy
ORIGINS . — | S -\ . ! : « UX Design

e > * Interactive Content Design
* Ul Design for IR Section

Studio

25.5 8l o owiouaomnmo
s E Online Site
L7 l= I ail [Hpe— o http://www.greenresources.co.th
mmrvi Vn‘m‘“‘r Tia W : - i
RARREE

greyscale

digrts
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http://www.greenresources.co.th/
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Pearl Vacations

Wholesale Tours & Land Operation

Vioyasdoriouineo vasiinu

IWRSY UASAaENHaU

Pearl Vacation

Over 2,000 yéars agn,ﬁmw— Gity of stOe
Jalifhey with us behind the iconio facade Trom. Bnd discover one
of the great wonders of the world, {orgotten by ime.iiself

N
omcovea peTas ™

PETRA - The rose red city form Google Map
Street View

{ e R »
3 - nossargy
=] - - w LU osmusldinosaiisn

’J? T Love Turkey Client : Pearl Vacations Co., Ltd.
: A Agency : BizIdea '

NnosvasIAu

HARBIBI JORDAN (RJ)

7 4 RJ 64,888

(www.bizidea.co.th)

Corporate Content Strategy

» UX Design
+ Content Valuable Design
» User Engagement Strategy

Iwasimwus:iulosnan

Nossaise

ansovsevsennriensesssu fusiruduihinng uuidu

nwvauUs:inAgeundunaos iy Online S|te

http://www.pearlvacations.co.th/
LUXURY RUSSIA (QR)

6 3 QR 37,888 —
U AU sty SwiEuR greyscale

PEARL | worw posrivaiation
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Reference
Pitching Consultant & Project Management

un*ron\(

aouma

Client: TEAPLUS Product Brand Site
Agency : MULLENLOWE THAILAND

(http://thailand.mullenlowe.com/) +  UXDesign

» Interactive Content Design

*  CMS Content o — —
Online Site , ¥ 1 lurvyusasing . greyscale
http://www.teaplusthailand.com/ J



http://www.teaplusthailand.com/
http://www.teaplusthailand.com/
http://www.teaplusthailand.com/
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. BURIRAM UNITED OFFICIA
BURIRAM_
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wsn /RS 00 Wus AR Usinsumsioval— Suil Gosidiy wisnives
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NoJKal e
8 July 1990 / Q’ “
2.3unys ™
Tng b
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lg EI BURIRAM UNITED

Buriram United

Official Site

Client : BURIRAM UNITED
Agency : Bizldea (www.bizidea.co.th)

Online Site grey§cale
http:// www.buriramunited.com
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N L STYLE
AT PLAY el LR AT PLAY
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THE BEATHING MEET ZAC EFRON
HERT OF PHUKET

AT PARIS GALLERY S !’1 E
6“ .
SOCIAL HOUSE

- SOCIAL HOUSE
> of ® R

SHOPPING

DISCOVER EVENTS & OFFERS

WORLD CLASS
SHOPPING

LIFTSTYLE

Client : Central Pattana Pcl.

Corporate Branding Strategy
» UX Design

+ Interactive Content Design
* Ul Fashion Design

THE ZENTRAL
PHUKET MALL
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Porche Carrera 911 |
Year 2016

IsTwSoulAntuAUEE All New Porche

Carrera lia: Carrera OuLls

Porsche 911 Targa 4S
Ford Mustang2.3 ECOBoost
Porsche Cayenne S E-Hybrid

Mercedes-Benz S300

Our o

Showroom

CONTACT

093 830 2222

Ny
RABBIT

- autocraft
HOME

PRODUCTS
New Cars
Used Cars
Motorcycle
Accessories
SERVICES
NEWS & PROMOTIONS

CUSTOMERS

ABOUT US

CONTACT US

Mobile ;
Web 2
Strategy

Mobile Adaptive
Solutions

Additional Features

Hero Banner / Product & Message

Product Category

Contact Form

Map On Mobile

Full Text Search

CMS Landing Page / Sell Page

Newsletter Subscribe greyscale
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www.facebook.com/YuYeeOilTH/
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Yu Yee Oil

Online Strategic Planning & Media
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Online Digital TV Airtime - Ecommerce
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Institute of Food Research and Product Development

(IFRPD)
Kasetsart University, Bangkok Thadland.

@ H e e A

Client : Department of Educational Technology Kasetsart University

Online Site
http://new.thaicuisinetoglobal.com/

THE RESEARCH

NEWS

=

RECIPES

"

WEBBOARD

TRAINNING

P

WV

DOWNLOAD

ARTICLE

x5

FEED BACK

THAI CUISINE TO GROBAL MARKET
» -

[
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Thai Restautants

Come b 1 ey e sveing o e s T e i

THAI RESTAURANTS

Sala Thal LA.

Suk Smrfan

Yo | Mo

Suberibe Your
Thai Restaurant

fol sousma

) \cgetarl(ﬂ'u;d Haldl e -

1 *]MBE)Q@O the World *‘

T —r Koa Mok Gai

.‘mw{l Loung vt-

Thai Restaurant Week l!hn Culture & Food

‘eslival
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Local Creative Tourism

Client : Department of Educational Technology Kasetsart University
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Reference
Pitching Consultant & Project Management Whynham Sea Pearl
Resort Phuket

:%"-E‘ﬁ:.-d L] g i 1

from THB7,720

Client : WHYNHAM SEA PEARL Word Press Brand Strategy
RESORT PHUKET  Word P Do
Agency : Biz Idea (www.bizidea.co.th) ora Fress Design

+ Content Design

Online Site
http://mwww.wyndhamseapearlphuket.com/
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Web Strategy Digtal Meaketg g s

We create a unique online user experience for your customers * Brand Awareness

with a customized web strategy. * Brand Equity
* User Engagement

Pitching Concept

» Modern Technic Design »  Good Communications
* Impressive User Experience * Responsive Web Design
» Strong Attractive Content

We arethe number one

Sompo Japan

Non Life insurance : AN Nipponkoa

in Japan

LEARN MORE ABOUT US
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Insurance

What we services

We aim 1o be highly regarded by our customers  Risks are inherent in every aspect of ie.
, while Increasing prafit and No matter what you do or where you Go, they
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! About Us Produ Quality E n ws & Event aree Contact Us

PATAYA FOOD INDUSTRIES LTD.

Leader in Product

Innovation

LEARN MORE @)
AN
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Our Vision & Mission News & Event

Vision : T m ding brar halearnir saundadaninininunaudnm-viannmm a.

History

Pataya Food Industries Limited was founded in 1979
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P
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* Interactive Content & Animation
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http://www.patayafood.com/




