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Years Experience i
In Online Solutions

milestones Since 2000 ;
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From Website & Online Solutions to N i . i Hﬂ"’f"m’
Digital Management Team DI gltal Team ; i )
. . p. " & ol oviprti el
we are new digital group consultancy & management brand former a.ha! Planning & Execution _ & :
website solutions team found in 2003. now we provide digital marketing - -
strategy and online execution. we analyze your objective and goals for create -
digital strategic plan, then we push all execute channels or tactics to keep '*
goal success with realistic measurements. with professional team and our + +
experience in digital more than 16 years, we hope that have occurred to Digital Project
consult and lead online success to your business goals. Management |
- f:v \\ \
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ngussious:AulaMsIdU

Experience & Skill ;-

») PREUKSA | MMNC GROUP

R ST - Digital Business Consultant
+ Digital Platform Strategy
‘fg @_ 4 C o + Digital Creative Planner
SANTIBURI | s Dra gpu® 2 - Web Strategic Planner

Krabi

» Production Team Director

+ UX - User Experience Designer o 4

SBesyes/un BI - Ul - User Interface Designer £ & Narongrit Uppaklin (Nidd)
* Project Manager 45 o & Bxclusive Director & Founder

» Website Solutions Planner
* Web Designer

greyscale
absolute website solutions E-HE! k digital r;nanagement solutions

3¢/

visit Our Website: ~ WWW.aha.co.th



Digital Team
Management ™

Digital Creative
Production Team

Scale

40

* Design Structure
 Culture

* Recruit/Hunt

* Build

* Develop

« Management

* Maintenance

Ny
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D HENG ADYIM
W ‘;’ ' YOUR DIGITAL PARTNER
™ Working as a partner to help any business
u

to accomplish goal by using
absolute website solutions effective digital solutions.

SYNERR

Online Brand Online Succ
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Digital Management Solutions

Consultant

+ Digital Strategic Plan

+ Digital Marketing Plan

+ Digital Platform & Framework
» Brand Analysis & Positioning
» Marketing Research

+ Budget Plan

* Measurement

+ Digital Team & Culture

greyscale

Academy

The Art of Web Strategy

PM 101 Digital Team & Project
Execution

The Fundamental of Creative
Web Design Business

Craft Web Design & Ul

The Fundamental of UX in
Digital Creative (User Centric
Concept)

Consultant

Management

 Digital Strategic Plan

+ Digital Marketing Plan

+ Digital Platform & Framework
» Brand Analysis & Positioning
» Marketing Research

+ Budget Plan

* Measurement

 Digital Team & Culture

digital management solutions



Digital Consultant

& Management Solutions

« Digital Marketing Consultant

» Google Adwords / Retarget Marketing Planning & Consult
» Web Strategy & Consult (Desktop/Mobile)

« Facebook / Youtube / IG / Line / Planning & Consult

« Content Analysis & PlanBifig & Consult

« On & Offline Branding GORAsult
» New Project Online
* Measurement & An
* Report & Optimize

ygcab|g|tal Alliance

o e

E-Commerce Platform

> X COMMERCE

Blogger Influencer
Multi-Channel E-Commerce

3

Brand Communication CR“M l CK

& Media Planning

PROTOT YRB="

Digital Strategy
Media Publisher Web Ul Front End

Developer

Online Strategic
& Media Planning
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nobody perfect but everybody couldn't stop in digital world,
and every minute it's opportunity to

SUCCESS

ot bl ac k o r w hite, it s grey

greyscale o digital management solutions
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Digital

—Xecutive Summary

Data Analysis

Sale Summary Report
Mon 20/8/19 16:50 Group Clients : Pending High : Cancel -
Order : S
' 18,483,217 6,124,789
G-TMS
Pending High : 6,127,822 19,478,126
P-EMS
34,432, 1 27 5,149,475 11,254,466
Cancel: Target GP Success P-TL
597,129,086 8702 812 7832 3246178 7.225.266
Products : Sale Team : G-TS
1,254,469 942,645
S-EL
9124,245 542,625
S-EMS
885,012 13,425,624
H-BEAM 150 x 150 ks
12,014,789 ‘ Zone—1 23,245,478 525’689 7’288’899
H-BEAM 400 x 400 Zone—2 12,014,789 G-ES
8,458,253
WIDE FLANGE 250 x 175 Zone—3 15473.211 416,687 125 256
4,457 456 Zone—4 4,145,558
DB32 [SD30] 12 M. G-TML
2,420 328,698 745,287

RSteel

Target

20.18

32.10

40.56

78.02

14.25

58.23

23.11

47.97

36.48

78.12

~D o
GP %

248

321

1.23

524

1.56

3.58

6.78

842

10.25

1211

Report

Success

64.32

94.72

72.83

54.24

23.85

25.25

47.06

28.58

57.63

Products Price Overview Report

Mon 20/8/19 16:50

H-BEAM

300
B 150x 150
B 175x175 W
B 200 x 200
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B 300x300 = -
B 350x350
200
B 400 x 400 Jun Jul Aug Sep
WIDE FLANGE DB 6 x 12M. SD40
W 150X75 A
150 X 100
" v
B 200X100
Clients Summary Report
Mon 20/8/19 16:50
18,483,217
P-TL 08/19 12/19
Sri Trang Group E—— |
. ]
12,568,145 25,000,000
18,483,217
P-CMS 08/19 12/19

Westcoast Engineering I
I

12,568,145 25,000,000

18,483,217 .
P-EL 08/19 greyscale 119
ARV Offshore I [
| [
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Digital Strategy Build

F ramewo rk Focus nglivayana:inAlulaguinuig 1SN
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|ﬁmT7uTuTvva\]anﬁ’1 (Core Value)
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Sustain sagrowgisu ia-unasy

Business Analysis
Objective & Goal

Digital Strategy Platform
Eco System (Future)
Digital Planning

Digital Execution

FiNw" aswia=NMMUANANVOIIWUIUIRASUSDUAUNNIDRA
Researché& Team Brand System Marketin
Development 9
Research & analysis Development Core Value Smart Experience Smart Brand
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User Lifestyle & Attitude
Perception of pain & impact to life

Decision making process

User purchasing criteria

User awareness of brands

User consumptions behaviors

User experience of brands

Product Blind Test (favor, smell, color)

Product concept test

Brand Image & Personality (Package) Spectrum exercise
Ideal User Image

Communications channels

greyscale . academy
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Digital Team
Coaching

Planning

» Team Work Mind Set

» Brand & Culture

 Digital Creative Design Work Shop
+ Digital Project Management

» Web Strategy

* Role Coaching




Digital leam

Coaching =

& Planning

» Team Work Mind Set

» Brand & Culture

 Digital Creative Design Work Shop
+ Digital Project Management

+ Web Strategy

* Role Coaching

digital management solutions



Digital Consult SME -~

Planning

Web Strategic Planning
Coaching & Consultant

018 17.30-20.00 am
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Half Day Web Strategic Planning 1 b
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The Fundamental of

Creative
eb Design

Business

Seminar Course # 1
Sat. 18 February 2017

@Wolf Co-Working Space —
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.’ : A {
Business

t Seminar Course & Mini Work Shop

o A -

Sat 18 February 2017
Wolf Co-Working Space
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Website
Execution

Project & Team
Management

2 Days Seminar &
Workshop Course

greyscale Wed. 31 May 2017

“96“‘! ) Thu. “2017
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Digital Strategic Platform Framework

SANSIRI
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Dlgltal Strategy Platform

Principles & Framework
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Web Strategy

aswidulssinlnwaaws

* Lead Target Audience

« Communication Strategy
«  User Strategic Flow J/
Customer Experience ¥
« Brand Perception M

« Engage & Convert
| . Narongrit Uppaklin (Nidd)
Measurement & AnaIySIS Exclusive Director & Founder

«  Optimization
e Reach Goal

greyscale

digital management solutions



Web Strategic
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Business » Digital > Web Strategic
Digital Analysis Platform Strategy Planning
Problem & Pain Point
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UX/UI » Website
Design & Develop
Find Your Solutions

se\ Research & Analysis
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greyscale
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Narongrit Uppaklin (Nidd)

Executive Director

ngnﬁ's'ﬁn'(umsoanuuu How to creative
1puUlsaAntsn Az  Your Home Page?

n1oddneanvol

craﬂ Web Designer

Web Graphic Design & Ul Ul/UX Designer
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Pixel Perfect Seusdiaw Craft

—
UIASYIU 2 ntionoUANAKUNY
User Interface User Experience Customer Experience
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Our Reference

& Portfolio

2017 - 2022

The great some project of all clients we
proud to work more than 20 years

If you would like to know how its
work or success,
please let’s us explain.

—— [RAND CANYON “ %
()
5%

Heng Leasing  Grand Canyon Waterpark

B=ST 2 X Hello Baby Thailand
| = 4 =/ foi- BRAIN CENTER  i2a, f288 y

THAILAN

MG Chiangmai Hang Dong

VR Steel / PR Steel
XTEP Thailand

mf LCDTVTHAILAND

www.lcdtvthailand.com

MODERN | YPMG

OUTDOOR % wmamdus H O S P I T AL

Other Clients
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- » EVE'S STORY PRODUCTS VIDEO NEWS & EVENTS ARTICLE HOW TO BUY SALE AGENT
NNANBLELIN ADUSN . —
: Web Strategic Branding &
¢ E-Commerce Iglatform

: - ®
© o NNEJISUAUIN AJIUSN ‘ - s E V E J S

ises” Client : EVES CORPORATION
S Digital Brand Strategy

" @ ! « UI/UX Design
‘ * Mobile Website Strategy

| 1 Online Site
& http://www.vrsteel.com

@ gotmrimonmatis EVE'S EVE'S O S8

HORSE
ENTA
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P UI/UX Design Revamp

k E-Commerce Platform

Client : KSNP
‘ Digital Brand Strategy
winn31 10,000 Gu

. - » UI/UX Design
* Mobile Website Strategy

Online Site greyscale
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MAT COLLECTION PDM PRODUCT PDM BRAND PDM STO HOW TO BUY 02 318 2566

DIAMOND

MAT COLLECTION

PRODUCT DESIGN ' | S N
MATTERS

We observe, state a thesis and conduct researches thorough to truly
PERSONAL understand an individual concern and hidden problem, then we finalize
our discovery in design platform.

VIEW PRODUCT 3

LEARN MORE

OUR PRODUCTS

MAT COLLECTION

02318 2566 SN i £ TH HOME

# FURNITURE

* Chair
- Table
- Shelf

- Seatpad

FURNITURE

DESIGNBBEYOND . . .00 PRODUCTS DESIGN MATTERS

PDM also places great emphasis on the design and development of furniture both
inside and outside the home. Both creating our own products And joint product
development on special occasions with many famous brands in the furniture
RECOMMED 5 industry of Thailand

HOME

PRODUCTS PERSONAL

ITEMS

EXPLORE FURNITURE

- Plant pot - Hand B l
- Loundspeaker -umere - SIFEYSCale
- Basket + Towel
digital
e tict strategy =
- T-stool s e p
- Chinese Shrine chiangmai ‘ .

SEAT PAD



128

MAT COLLECTION

SEATING

TABLES

ACCESSORIES

ouUT DOOR

NEW FURNITURE

MAT COLLECTION

Auy

1850 THE 2750 THB 2750 THe 1850THE

iz e /@
=

AVALON AVALON BONBON caNDY
1850 THE, 2750 THB 2750 TH8 1850 THE

CARNIVAL CcROON CROON cROON

1850 THB 2750 THB 2750 THe 1850 THB
= = r [R ./ Gl

CROON CROON CROON oAWN
1450 THE, 2750THB 2750 THB 1450 THE

MAT-DIAGCOT

DIAMOND

MAT COLLECTION

Color

BLACK-WHITE M :150X240 CM

COLLECTION

PDM BRAND

PRODUCTS

PDM BRAND

ACCESSORIES

m o

Mat Collection

BEER Y
AR ot

DOUBLE ! FLAME
SibEp | RETARDANTS

Iy
uv s\| RECYCLE
RESISTANT

WATER MOLD
PROOF RESISTANCE

coLor [ A r' ALLGERY
QUALITY .; 1 FREE

HIGH
PETAILED RENSITY

L MOLD RESISTANCE

CROON

SEWEET INDIGO

PDM Brand's first mat collection is developed from the superimposition of simple
geometric forms. Like its name ‘Stride’,

2,750 thB

Size : M (150x240 cm.)

ADDTOCART | TJ

200

=4 UI/UX Design Revamp

E-Commerce Platform

PDM MAT COLLECTION

PRODUCTS
ALL PRODUCT

ACCESSORIES
UMBRELLA

.

PL

TOWEL

PLATE

BASKET
SSENTIAL

ABOUT PDM

STORE

CONTACT US

greyscale

digital
strategy
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What is

Neurofeedback

Neurofeedback in a non- invasive or coarcive , free drug
treatment for symptoms

Neu

Neurofeedback How it Works

Neurcfeedtack is a tran raring by using balance Therapy %0 make brain leamnng.

Nowoleodback Training
{Infervontion)

330 Mo cherty

o Re-Evaluation

Who we help with
Neurofeedback

Neurofeedback is a brain training by using balance therapy to make brain leaming by testing and challenge
brain activities similar to body exercise

Home Training

Neurofeedback Anintr

Service al home or home training. We service
anywhere n Asa,

on o Home Training Features.

P bk b b o T b s b

(2 Need Help & Closet Advisor ?

O Conearts Can Mol You Artieve Your Boter Dxporerce Contact Us -~

Dute & Bocking >

& 098 192 0317

Client Reviews & Testimonials

Bram Center Thasdans ‘o Meuroteedback training

trainisg wis

Suphuttra Yanun

° Discharge (Success goals)

Home Training
Neurofeedback

Service at home or home
training. We service
anywhere in Asia.

We have recommended this
course for absolutely solving
solution. Do not worry time
because client can choose and
manage schedule themselves.

Why Home
Training
Neurofeedback

Neurofeedback is a brain
training by using balance
therapy to make brain learning
by testing and challenge brain
activities similar to body
exercise.

Convenience

It's very convenient for the
client.

Miss
Suphuttra
Yanun

Occupational
therapist

& Neurofeedback
specialist

She graduated a B.A. Faculty of
associated medical science ,
0ocCCL P i 1 th hi i

University.

Need Help &
Closet Advisor ?

Our Consultants Can Help You
Archieve Your Betier Experience

Date & Booking >
Ploase foel in

ContactUs A

098 192 0317
f D
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E-Commerce Platform

Client : Namping Pasusad Digital Platform Strategy

UI/UX Design
Promotion & Selling Function

Online Site .
http://www.nampingonline.com
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Full Function E-Commerce Platform

Product Management

Pricing & Promotion

Wish List & Shopping Cart
E-Commerce Order Flow
Delivery Calculation

Payment Gateway

Member Multi Level System
Landing & Selling Page Builder
Multiple Language

Back Office & Report Order

Integrated Online ECosystem

E-Mail Marketing Tools
Web Chat

Line OA

Facebook Pixel
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Online Site
http://www xtepthailand.com

noumnhfau

imgen.,

Digital Brand Strategy

+ UI/UX Design
* Mobile Website Strategy
* E-Commerce Platform

e
Professional e

+  Multi Channel Order greyscale
Control - s

chiangmai



Branding & *
Digital Strategic TF
’ GEN.Y

sanauaniny Oulepmunaw




nisowlalfuuudsing q

onlaliddeulduuwuiu
ettt

nazowlalidvulsuuwusou

PRIMARY COLORS

dnano=iduddu s vio
dsounl¥lunseaniuuITUIAL
o=rifAgTidantnuangeiu

& dnnAuriys
19UdEIWA

daav1deslny

© INNAUNYS
IUDBIWA

awieninu

& InnAUnYs e
19UDBIWA

da1rvaveunnu

& Innauriys
19U WA

dwvaveunniu

10%

#EF4136

& dnnaurigs
IVUI1Y

aiviguasissil

& InnAUrgs

1I9UI18

avnasunssat

SUPPORTING COLORS

402110 9073327
Ca8% C10%
M74% Mo5%
v84% Y100%.
K69% K2%

FEDCED.
co%

M15%
¥25%
K%

& Innaurings
19UI1Y

a1v1guasissu

(— omnnumuv

\Z\_In 12U21¢

G’IV’IH‘S"IU[]SS'IU

& JANAUNTYS

wa - 19uo1e

avugening

(— omnnumuv

19UJ1 U

amvavaunnu

Talfi GEN Y FOOD Tawmiun
vnfalfiauiay Agviunton
sUIuUIALIRoaS WNMSIATIA
anA1 eoniuulAdinowriuady
na:dnowiuriuuauuanu

Name card 9:00niuulrlaaIfu
saiou dofiunowidu Gen Y
na:guanursntirgUnuuduisnu
ﬁomwuwsUuuuauImou

Talfisoy iWoulUolu
ARTWORK RDWuRd11iA
nSol§lAInu=auniuNIU
Tnugov:avlalinanog

mseaniuulaliimuilng
TusUnuusneg

luudnulng

InuuTugn

v \ASTNAME

manage’

°
© )

o

19U518 Wi

SanAuanlag dutenruniw

sanavan tnu oulequnaw
& InnAuriys

19UNBIWA

19218 Wa
SnnAun13IY

sanavan lnu Guleqruniw

RUMEWA

sanavan Ind Gulonmunaw

& InnAurigs

I9UJ1Y

Sanauaniau Gulonruniw

Snnauna
RUNNSWA

Sangvaninu Gulonrumw

Aryanuni @unsnunly
T8ouie faliTuauisn
Unluoléfvnun néolu
awnsnidsioa:idonnnualé

Front -

oy B

GEN-Y FO0D NDUSTRY C0LTD.

nhiinneutisl Pattern mugUIuL
Art work Voydouion1s$qu a: Logo
oonivuw1 2 & da: 3 gUiuy

19uUs8\WR
SenAuiys Y
LINE Official Account

SR Mo

aswossd



PATTERN
MOCKUP

i0u Pattern AuaTUANIIFY
Artwork 1$0 Design #149
TAgasew a:dnowidu
IUSUALINTU

a2y
T TS TS T T

S

?.

CORPORATE BRAND POLO

DESIGN GU

2 4 | RASSTERATSTE
S A I "‘”“

) (’\(\ll ﬂ\(\ll
‘H’HH
: (”\(\ll("\(\ll
(’\ﬁ\ll (“?\ﬁ%:ll
AVOVE R Y OVE D

PATTERN BAG

sz donmuuLAhUA 2 §UIvU
TovAus:nouane Art Work 10U Logo
Tag line ia: AOMSHUYE

Thesinuuu

Freezer Design

ooniuuaRINeSANGAUAN
na:Unusuuu iWolkgauAIAU
unautouniu

Uhesuang

Freezer Design

#99679UsIIVU Mockup

HANGING
DESIGN

UneivouduAnlnu
n$9duA" Promotion
fAe:ldvouuugauf

‘ {\ ﬂhﬁ?

peyt \hﬂd" 0091




I T @ op X i
GEiy I . . € SANAUNYS) w
SN, 0 v 2 19UMEW
. e UG WA L
& S W i V ¢ arv1i8ealny

" 081-790-4021
081-790-4083

& ': € SANAUNYS N w
Y LJ I U o S’ ug sanfvantny dulonrunw &

W dnnedanauringBiazomsrydu

&) €5 OnnAUMYE M guanna:dnunesnnaurings nazormsydu
s 1I9UNEIW A |

[ rcoc ] sanauanlnd Gulonrunw

gUidosiud

FnhedanAuringBiazomstudu ,75 == 4%
== L7 & S0NA U |
SN UNG W
Q y € OANAUNTYE M = MBI Gitonery N
A 19UINEW '

" 3 UWAANR S~
[roo0] sanavanlng Gulonrunmw \J == - "a‘""“U'lU:M;m;‘mﬁ"ﬁj = -
- i . b FMS Yy
belle ]

Sanfuvanind dulepmunaw

BUIUOS’IUH | ' ‘ : wwannazvanung

- ' N o - -
W janunedanauringgia:ennistidu SnnAungBna: onastydu




&
£

& nndurigs

19U Wn ‘ ‘

ssnisohinasn dugooouladina:ndy
sossufivqunsal jOSANdroid

Sonll ICEEEN EXTN

R W @ R

Usludu  gmsowns/esaiSou  vroansiionssu

ansownscil

Recipes ”
IwygBna:omistydu i

nsnunus

fiewlansauoudwindo

‘ . P
g ingonuist ARRADIST 0281491 wrrIVIVY /7"2/]'1/#

s s s A wiass o;‘mm
O & o °
e —
et i gl P
B’
(<]
2 -  d
\hodurauanlna ans ;
435 TR
A e 2w
[ aa] < 4
w5 - -
Recommended

s1enIsauAmu:Un

o e ™ ssavoungulad s nu ()

o
== o
" @ ;

@i
s00
wsaloudhwuriy gnlsu: e by e
ey o

. s v - [ TIa—

asumsugBITRw

O 025140181

& Awenabun

SUSHI TOPPING

vomRmmdneouidy  nfowsssmardriu

@ nusns:wsualUg
=

S0 ngunin

20

W3k A e
coantuedn

S e comdunin )

i o N Y sUPER

s s0ontunda
sum o0

o msn:1a

guinfirua

vowifua:
e

a =

Wi DRIED FOOD & VeETABLE

O =D
Y - ] Be 5o

Related Products
wnsaumAndifoud

[ rninns

Umimoanialod e A S o e

P00 =

aswmsduidulumoniivaiu

Recipes

wulasirodudjiulan:an

Aidaon

ramaidudsmening 1 nn.

o

(=] 7
\_f?@ o

5

indouusasana:tadu

euiniinun

CONDIMENT & DIPPING



ANYONS ﬂyuau aamasd'\sn
P HQUU'ISSSUU'IGI I 13N] ;;g i i,r. ﬁ'TeI 11063767,2-4007 MB
; !




%ﬁ et B T, T

msiuala

(Qo:nsa ua:

The Grill & Caramelo

1/~ el 9 1 Hiu

LLNSUQLLAUEDU -

SUoSoulUMUTINSLIURNGHANESIUMS W3DUIASDOAUHAINLTO WU ULBNIUIDDSATINENUIMUIGRWRAGIHIGY rMunano
USSENNFIIALASIEE

lnsaolaunwsau?nu1nn31n)1uaun

Auinisasuth N

LLNSUQLLAUYDU JDLODSUISA i Joanshonssy TUsTudu

Entrance Fee

" S aawle 3
1suduuinndIN21douu

(s o 3 - 3 z < gy 3
vaswhsy vastawrTsuasudndn dasaduth+auvasa dastaSovtauadutih

100 300 1100 650

uin uin uvin uin

Tosludumbouhic aa 30%

s I

W 2SR %ﬁﬂann ®-2un.6
. “r £ 0N 17.00- 2000 U.
aamwuﬁnma ﬂignmaﬂaéousuﬂ’(nﬁﬁzo s m’\cvaoN

o

Corporate Brand Strategy

AR p o ; ; ) + Creatives& UX Design
aoududn. : : - - = ' «— |nteractive Content Design
: s : «—Mobile Responsive

Online Site
https://grandcanyon-waterpark.com/

) LDAUDSO

4y Wake Board
ASworgnRet a=ADWaY Y | i
S AdeRluco.A-Fun " [V W VLV —

=5
reyscale
mnaauau Talunuun o= 1auwowaluaoe g y

inSoavldurnalnu wSaudonaud1onmmenu aisieal

unal

chiangmai



Digital Executions Plan - B

Video Present Landing Page Facebook Selling Ad Search Marketing
& Photo Website

¢ Camerax2

* GoPro ¢ Child Water Park ¢ Child Water Park * Google Adword

* Drone ¢ Adventure * Adventure

* Photo for Social Media * Promotion * Promotion

* Behind The Scene * English Language * English Language

® Edit / Score/ Color Grading
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Grand Canyon Water Park

Facebook Marketing g%, Grand Canyon Water Park
Campaign o Grand Canyon Water Park, Chiang Mai

TARIRVEL I au g asand Experience the ultimate Adventure at giant

water park. ALWILAL

At the Grand Canyon Water Park, Chiang Mai.

: The place is ready for everyone to
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THE GRILL & CARAMELO CAFE
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& Beverage

Video / Photo
Shooting
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Facebook Marketing Strategic Plan

PASSION DRIVES MG Chiangmai Hang Dong

Since 1924

Fanpage Chiangmai Overview
Online Content Analysis
Digital Key Strategic

Content Strategic Direction
Objective & Goal KPI
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Summary Report & Goal KPI. FB AdBudget  Conversion  Cost

MG Chiangmai Hang Dong 16,289/ 56 / 290
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Creative Content
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PASSION DRIVES
S 1924
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PASSION DRIVES

Creative Content MG Chiangmai Hang Dong

PASSION DRIVES
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Creative Content
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Digital Marketing
Online Platform
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Facebook Marketing
Campaign

Review Chiang Mai
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Facebook Marketing
Campaign
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300 websites for all business line were build.

The great projects of all clients we pround to work
each project in Our Show Case or sce all dients an

within 7 years. If you would like to know how its work or success, please read more
d their works in Our Portfolio

Our Team Reference

& Portfolio

2014 - 2022

The great some project of all clients we proud to work more than 16 years
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If you would like to know how its work or success,
please let’s us explain.
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CH KARNCHANG

Corporate Brand Strategy

«  UXDesign
* Interactive Content Design
*  Mobile Responsive

Client ; CH-Karnchang
Agency : 1001click (www.1001click.com)

Online Site 4 Rl -
http://www.ch-karnchang.co.th/ ; LN


http://ch-karnchang.co.th/
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Corporate Brand Strategy

» UX Design
» Interactive Content Design
* Mobile Responsive

Client : Kenzai Ceramics
Agency : Biz Idea (www.bizidea.co.th)

Online Site
http://kenzai.co.th

+662 6925080 —
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Kenzai Ceramics
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Corporate Website Content Client : PD House
PD HOUSG UX Design Agency : 1001click (www.1001click.com) s

« CMS for Functional Contents Base  Online Site greyscale
Mobile Responsive http://www.pd.co.th ) )
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Green Resources

Public Company Limited

GREEN
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GREEN

Client : Green Resources Plc.

~ E ) o — Agency : Biz Idea
i T "t:;;"/ (www.bizidea.co.th)
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e * Interactive Content Design
« Ul Design for IR Section
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Pearl Vacations

Wholesale Tours & Land Operation
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IWRSY uAsAandnratu

Pearl Vacation
09/10/15

~

Over 2,000 yérs agqm{N:hmmMm:; Bity of stope i
Jalitey with us behind the iconic tagade Trom. (Bnd diccover one

of the great wonders of the world, {orgotten by ime.iiself

N
‘ocovea peraa N

PETRA - The rose red city form Google Map
Street View

AAnmasal wdANAIa0

Client : Pearl Vacations Co., Ltd.
Agency : Biz Idea '
(www.bizidea.co.th)

Corporate Content Strategy
+ UX Design

»  Content Valuable Design

» User Engagement Strategy

dnsovsousounrionsusssu fusiruduiinn uuidu
nuveuUs:inAgeun3unaos

Online Site
http://www.pearlvacations.co.th/
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Client : TEA PLUS Product Brand Site
Agency : MULLENLOWE THAILAND

(http://thailand.mullenlowe.comy/) + UXDesign

* Interactive Content Design

*  CMS Content o — —
Online Site , ) 1 vyuessing . greyscale
http://www.teaplusthailand.com/ J



http://www.teaplusthailand.com/
http://www.teaplusthailand.com/
http://www.teaplusthailand.com/
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(2358 BURIRAM UNITEDOFF
BURIRAMA

NUNITED Y

amsn RS 00 WUS AuROBU  [Usinsumsicvou.— Sudl Gosidisd. wisnes

o '
INJIUAY ~
v i | \/LLUT]
o )
noJnay .
8 July 1990 l e' N
.3unys ™
Ing
R THAI LEAGUE 2017
s18a:198n
| fote G v » mrwkio 0 S G & emom —

|g EI BURIRAM UNITED

Buriram United

Official Site

Client : BURIRAM UNITED
Agency : Biz Idea (www.bizidea.co.th)

Online Site greyscale
http:// www.buriramunited.com i
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“STYLE
AT PLAY

W

THE BEATHING
HERT OF PHUKET

SHOPPING

DISCOVER EVENTS & OFFERS

WORLD CLASS
SHOPPING

LIFTSTYLE

Client : Central Pattana Pcl.

Corporate Branding Strategy
+ UX Design

» Interactive Content Design
» Ul Fashion Design

THE ZENTRAL
PHUKET MALL

T

SOCIAL HOUSE

MEET ZAC EFRON
AT PARIS GALLERY

L Wi

STYLE

AT PLAY

-

SOCIAL HOUSE
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Porche Carrera 911 |
Year 2016

IsTwSoulAntuAUEE All New Porche

Carrera lia: Carrera OuLls

Porsche 911 Targa 4S
Ford Mustang2.3 ECOBoost
Porsche Cayenne S E-Hybrid

Mercedes-Benz S300

Our o

Showroom

CONTACT

093 830 2222

Ny
RABBIT

- autocraft
HOME

PRODUCTS
New Cars
Used Cars
Motorcycle
Accessories
SERVICES
NEWS & PROMOTIONS

CUSTOMERS

ABOUT US

CONTACT US

Additional Features

: » Hero Banner / Product & Message
MObIle * Product Category

»Contact Form
e * Map On Mobile

e Full Text Search

Strategy + CMS Landing Page / Sell Page

Mobile Adaptive o f .
Solutiong Newsletter Subscribe greyscale
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Yu Yee Oil

Online Strategic Planning & Media

greyscale
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onlsi . | r Reach Thailand

Online Digital TV Airtime - Ecommerce
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(3‘/ a Sisterday Star Live

AUSHINIHLAY

MCQgT Devil Lover

- ., o Smart News iiuanan
V')OI('ZU 2 - Movie World
Tnuss s
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uns - ANS B 25
findo lnsnod 17.30 U.
TNN k
® ¢ 2

a:AonButu NN IUINNGT Fosauls:UruRduAn
a:s:uutiigatiols

anlnulnuraus

S1EUNISIU=UN

g e e e S e greysCale
7 MORNING

chiangmai



s sonBtomer NS (e 3 ) Ll U

(<Y |

. - O g
l“l . ) \ogetarhﬂ‘lud Hald]l R
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THAI RESTAURANTS

THE RESEARCH TRAINNING

&P -
WV W

fol ssammun

NEWS GALLERY DOWNLOAD

7 | &
=

RECIPES RESTAURAN ARTICLE

to (‘Iobal Me' : @ j@

|
e

Suk Smrfan

Institute of Food Research and Product Development

(IFRPD)
Kasetsart University, Bangkok Thaland.

& ™ e A

Tol Yamauei

Thai Restaurant

tol soitema fol Avsolutoma

Thai Restaurant Week

Client : Department of Educational Technology Kasetsart University

Online Site

http://new.thaicuisinetoglobal.com/ greyscale

et
ademy

chiangmai



e e d N
B Aumanjufi AnAodiuis oc
@%’\Q WY [ponuun
AuLiiavun
””)’ [ v : w uau amaaumn ¢ wnnkmduaanlau?
< LOCAL
CREATIVE

TOURISM

5ﬁ§5mhg6ﬂu§uawdﬂﬁ'r

NOUryry1s1001U

R

wutuanunis Z

W,
N1Snouineo . . 3
Sm— BuaSwassa * Bordumuiifoums

saEanIuUinumRLIainewaUwanU

ﬁ«aqlunvmaw vudsududws:on DuFanda 1 u s vosdundauSuruna Ao uunys aynsusIns unsugu aunsanns
na:Unusd Dllofus:unn 622.38 msHalaiuns (daSuuBuuiuRuvosdmdalumanatafiunus SandauunySivinn
180U 2 sovendundnaynsavnsiu) IsvsudsFwslAdmusuiivosunsnoonilu 2 dou Ao Gem:Susnsa:do
m:3uo0n SandeuunySogrinonngainwe Us:uan 20 Maluss Us:noukoudunofisnun 6 Guno nr dunodomuny$
gunoutininn dunouseonos Sunouning Grunounsos sadunolnsios

I uunuys ' rﬁ%z
: ——at — : — i

——

\BurmurioaiuBeas wassa

NSINWUNIUAS

Local Creative Tourism

VUUJHBOUIA=OTIS dassAnunsinatnliliy

Client : Department of Educational Technology Kasetsart University noJoU
Online Site vy Aufiovin
http://www localcreativetourism B B
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Pitching Consultant & Project Management \Nhynham Sea Pearl
Resort Phuket

%ﬁl&'ﬂﬁnl L Wﬂ*‘_l N‘m,{'_

HOME ACCOMMODATIONS SPECIAL OFFERS

from THB7,720

Client : WHYNHAM SEA PEARL Word Press Brand Strategy
RESORT PHUKET

Agency : Biz Idea (www.bizidea.co.th) » Word Press Design

» Content Design

Online Site greyscale
http://mww.wyndhamseapearlphuket.com/ A


http://www.wyndhamseapearlphuket.com/
http://www.wyndhamseapearlphuket.com/

¢ GRAND HYATTE ERAWAN BANGKOK HOTEL

| .5 PN ‘ bj%ATRL?ERT_MLARB‘LE

' )
Tntense veining, rich shades, natural transparencies mark the
tiles of Marvel PRO, solutions

s e o e MARBLE & STONE DECORATIVE

KNOWLEDGE & TECHNIC SUPPORT

home

x You will always be up to date on the latest news
about us and our products

referrence

products

SeIviceS TIMELESS
MARBLE

e e 2016

contact 'ﬁ
: e} LS
fl ) COLLECTION

= =Tl &, | CATALOGS
[\ [/ = TECHNICAL INFO

MARBLE
AND STONE
DESIGN

Reference

Pitching Consultant


http://www.greyscale.in.th/portfolio-posts/ratchada-marble/?preview=true
http://www.greyscale.in.th/portfolio-posts/ratchada-marble/?preview=true
http://www.greyscale.in.th/portfolio-posts/ratchada-marble/?preview=true
http://www.greyscale.in.th/portfolio-posts/ratchada-marble/?preview=true

Web Strategy L

proouers Science
We create a unique online user experience for your customers with a customized web strategy. - K‘TC H EN Eng|n@@ﬂng
oy - planning *‘ 3 " Qu
STARMARK NEWS & ACTIVITIES '
m
Our Innovation_ YGIENIC

Tailor-Made

Engineering:

Our company's founder, John Michael Kohler, was an Austrian 2015
imm a hlsmeg:"m-‘d a visionary. In 1873 he purchased a
lou g in runl Wisconsin that produced a varlely of cast-iron and

Product Catalog

Newsletter

Kitchen Science &v%m"

Sp|r|t o

Cooking

Reference s ' : g Spirit
= Cooking -t

Pitching Concept
KITCHEN MAKER caes \ v Y
» Parallax Design & Large Format Images M oreyscale
» Responsive Web Design ——— '

digital

* Interactive Content & Animation 3 sirateny

chiangmai



Web Strategy Dighal Merketng g &

We create a unique online user experience for your customers * Brand Awareness

with a customized web strategy. * Brand Equity
» User Engagement

Pitching Concept

*  Modern Technic Design *  Good Communications
* Impressive User Experience * Responsive Web Design
» Strong Attractive Content

We arethe number one

Sompo Japan

Non Life insurance : NG Nipponkoa

in Japan
LEARN MORE ABOUTUS )

LLEREEC VS Marine Cargo
Insurance

‘continuousty, while Increasing prafit and No matter what you do or where you go, they
creating an enargetic Wil follow you ke @ shadow.

Learn more )

i MARINE

== INSURANCE

aaaaa
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REVIEW
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12.9545

3.349,695,064.54

BKIND
B-SENIOR
B-Fixterm17/14
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GOODIES

TREATS ™, @ .«
FOR YOUR PETS | )

P

"k‘ﬁ P . S ‘

L:j S.LP. SIAM INTER PACIFIC

| f PRIVATE LABEL

DTN IS POWER BONE

DENTAL FRESH FORMULA CALCIUM

http://www.sip.co.th
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PATAYA AboetlstlRtnctst s Qualiy

Our Products

About Us Products Quality Environment News & Event Career Contact Us

PATAYA FOOD INDUSTRIES LTD.

Leader in Product

Innovation

LEARN MORE @)

\

o

s ~ " ——
Sardine/ %
] Sy
Our Vision & Mission News & Event

i hifunandnm-viannzuum a,

PATAYA
Pataya Food Products

History Tuna

Pataya Food Industries Limited was founded in 1979
n the prir that ‘ tent quality assures success

)
L
L

* Interactive Content & Animation

greyscale

http://www.patayafood.com/




